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Dr. Riggs earned his Doctor of Business Administration (D.B.A.) in Marketing from 

Kennesaw State University. He has a B.S. degree in Health Science from the University 

of Florida, and an M.B.A. from Kennesaw State University. Dr. Riggs has over 20 years 

of professional experience in the pharmaceutical/ biotech industry. His current research 

is exploring how empirically tested best practices in business, professional selling, and 

marketing impact medical decision making, and more importantly its impact on patient 

health outcomes. 

 

Click here for more information on Dr. John Riggs and his research. 
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